KTNA Listener Survey 2025

Survey was open April 8 thru May 3, 2025
95 Responses
7m 50s typical completion time

98% completion rate
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Q1: How do you listen to KTNA? Check all that apply.

Answered: 95 Skipped: 0

With a radio on 88.9 FM 78.95%

Stream on ktna.org

53.68%

Stream via the KTNA mobile app 24.21%

Stream through another website (such as Tuneln, Radio o
Garden) 10.53%

Stream through another mobile app (such as NPR, Tuneln)

Use KTNA's website or mobile app to read or listen to posted
news stories or other locally produced programming

52.63%

Use the archive player on ktna.org to listen to recordings of

KTNA programs 29.47%
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Listening with the radio is holding steady with about 80% of the listeners.

Listening via stream is on an upward trajectory over the last several years.

54% of listeners who completed the survey listen via the stream.
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Q2: Which social media apps do you use? Check all that apply.

Answered: 93 Skipped: 2

Facebook

64.52%

Instagram 31.18%
Twitter/X
Snapchat

Tiktok

Bluesky

None

29.03%
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Facebook is still most popular but at its lowest in several years.

Instagram is also down.

29% use no social media at all.

Powered by h SurveyMonkey"



Q3: Where do you listen? (You can pick more than one)
Answered: 95 Skipped: 0

Upper Susitna Valley (Talkeetna, Trapper Creek, Sunshine,

Willow, Chase etc.) 89.47%

Lower Valley (Wasilla, Palmer, Houston, Big Lake etc.)

Alaska (other community)

Lower ‘48

17.89%

2.11%

Another country or countries
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As you would expect, most of KTNA listeners reside in the Upper Susitna
Valley.

We also have some listeners in the lower 48.

2 listeners completed the survey from foreign countries — Agliana, ltaly and
England
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Q4: What is your age group?
Answered: 93 Skipped: 2
under 21

21-30

31-40

41-50 13.98%

51-60 21.51%
61-70 29.03%

over 70

27.96%
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Most of our listeners (based on those that complete the survey) are over
40.

Staff is seeking ways to engage younger listeners.
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Q5: When do you listen to KTNA? Check all that apply.

Answered: 93 Skipped: 2

Weekday mornings (6am to noon) 43.01%
Weekday afternoons (noon to 6pm) 37.63%
Weekday evenings/nights (6pm to midnight) 31.18%
After midnight, early morning (12 am to 5am)
Weekend mornings (6am to noon) 29.03%
Weekend afternoons (Saturday and Sunday, noon to 6pm) 32.26%

Weekend evenings/nights (Friday thru Sunday 6pm to o
midnight) 22.58%

Randomly

64.52%
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Q6: Which news and news-related programs do you value? Check all that apply.

Answered: 94 Skipped: 1

Alaska News Nightly (6:30 to 7 pm weekdays) 68.09%
All Things Considered (4 to 6 pm weekdays) 62.77%
BBC World Service (midnight to 2 am) weeknights or weekends 23.40%
BBC World Service (4 to 6 am) weekdays or (4 to 8 am)weekends 25.53%
Counterspin (6:30 to 7 pm Sundays) 17.02%

Here and Now (8 to 9 am Monday through Friday) 31.91%

KTNA local news and announcements (7:42 am, 12 pm, 6 pm...

Left, Right, and Center (12 to 1 pm Saturdays)

90.43%
45.74%

Morning Edition (6 to 7:40 am weekdays) 40.43%
On the Media (12 to 1 pm Sundays) 26.60%

Valley Edition (6:30 to 7 pm Saturdays) 27.66%

Weekend Edition Saturday (8 to 10 am) 31.91%
Weekend Edition Sunday (8 to 10 am) 30.85%

Weekend All Things Considered (4 to 5 pm) 42.55%

The World (11 am to 12 pm Mondays) 23.40%

The World (11 am to 12 pm Thursdays) 20.21%

| do not listen to any of these programs 1.06%
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Responses for news programming are strong with KTNA local news and
announcements the most popular at 90%.

Alaska News Nightly is second at 68%.

All Things Considered is third at 63%.
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Q7: Which of the following entertainment, cultural, or informational programs do you value most? Check up to 8.
Answered: 93 Skipped: 2

Ag Matters (Saturday 6 pm) 22.58%
Alaska Fisheries Report (12:30 pm Friday) 27.96%
Big Picture Science (10 am Sunday) 19.35%

Fresh Air (3 pm Monday thru Friday)

Freakonomics (7 pm Friday)

Hidden Brain (11am Wednesday)

Informazine (12:30 to 1 pm Monday-Friday)

Line One, Your Health Connection (10 am Wednesday)
Outdoor Explorer (7pm Sunday)

Radiolab (10 am Monday)

Reveal (7 pm Wednesday)

Science Friday (10 am to 12 pm Friday)

Susitna Valley Voice (10 am and 7pm Thursday)
Susitna Writer's Voice (6:15 pm Sunday, 12:30pm Monday)

47.31%
21.51%

23.66%

15.05%
32.26%
20.43%
23.66%
9.68%
53.76%
66.67%

38.71%

Talk of Alaska (10 am Tuesday, 7 pm Tuesday) 52.69%
TED Radio Hour (7 pm Monday) 25.81%
The Moth Radio Hour (7 pm Saturday) 32.26%
This American Life (5 pm Saturday) 29.03%
Travel with Rick Steves (11 am Saturday) 24.73%
Wait, Wait Don't Tell Me! (11 am Sunday) 48.39%

| do not listen to any of these programs

3.23%
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For Informational programs, Su Valley Voice is still the most popular and
increased to 67% from the 2024 listener survey.

KSKA programming is strong with Talk of Alaska being the third most
selected show effectively tied with Science Friday.
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Q8: Which syndicated (non-local) music shows do you enjoy the most? Check as many as 8.
10.11%

Answered: 89  Skipped: 6 Acoustic Accents (11 pm Tuesday)

Acoustic Accents (1 pm Saturday) 34.83%
Afropop Worldwide (9 pm Sunday) 16.85%
Alaska's Fresh Catch (9 pm Wednesday) 17.98%
American Routes (2 to 4 pm Sunday) 30.34%
Beale Street Caravan (10 pm Monday) 15.73%
Deeper Cuts (9 pm Monday) 13.48%
E-town (2 pm Wednesday) 23.60%
From the Top (5 pm Sunday) 23.60%

Hearts of Space (11 pm Monday) 11.24%

Jazz Night in America (10 pm Wednesday) 13.48%
The Mainstream (11 pm Thursday, 2pm and 10pm Friday, 11pm... 10.11%
The Midnight Special (10 to 12 pm Sunday) 10.11%

Mountain Stage (2 to 4 pm Saturday) 43.82%

Performance Today (9 am Monday thru Friday) 39.33%

Putumayo World Music Hour (1 pm Thursday) 31.46%
Retro Cocktail Hour (10 pm Tuesday) 11.24%
The Rhythm Connection (8 to 10 pm Friday) 21.35%
High Country Celtic Radio (1 pm Sunday) 17.98%

World Café (1pm on Monday, 11 pm Wednesday and Friday)
| do not listen to any of these programs

42.70%
13.48%
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Mountain Stage is still the most popular show followed by World Cafe.

Thistle and Shamrock was a popular show that retired in 2024. It was replaced
with High Country Celtic Radio. If you have not checked out yet it airs Sundays
at1pm.

The Mainstream has not picked up in popularity. KTNA uses The Mainstream
and The World Café as filler programs because they produce many episodes a
week. We use them behind locally-hosted shows to play when DJs do not
come in. We also put these shows in a few spots to fill out our schedule.
Based on this survey, we have moved World Café into some of The Mainstream
spots so that it is more prominent in our schedule.
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Q9: Are there any genres of music you would like to hear more of? Check up to 5.
Answered: 83 Skipped: 12

Classical 15.66%
Country 12.05%
World 12.05%
Jazz 14.46%
Classic Rock 13.25%
Blues 16.87%

Alternative (Indie Rock)

13.25%
20.48%
14.46%

Folk
Bluegrass
Contemporary (Pop)

I like the variety of music KTNA airs

65.06%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Powered by :{"b SurveyMonkey:



We hear from listeners that they value locally-hosted shows.

We welcome you to reach out if you are interested in hosting a show.
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Q10: If you could increase one type of KTNA’s programming, what would it be?

Answered: 92 Skipped: 3

More local news 18.48%
More local public affairs programming (like Su Valley Voice) 17.39%
More national / world news and public affairs programming
More entertainment / informational/ cultural programming
(science, travel, invesigative reporting...)
More locally-hosted music programs 10.87%

More syndicated (nationally available) music programs (like
World Cafe)

| like the programming mix that KTNA airs 32.61%

8.70%

Other suggestions or comments
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“More local news” was chosen by half as many responders as from the
prior year from 35 to 18%.

This indicates that KTNA is better fulfilling the desire for local news,
which is expected as we now have a News Producer and KTNA’s news

content has increased.
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Q11: If you could decrease one type of KTNA's programming, what would it be?
Answered: 88 Skipped: 7

Less national / world news and public affairs programming 12.50%
Less locally-hosted music programs

Less syndicated music programs

Less entertainment / informational/ cultural programming
| like the programming mix that KTNA airs.

68.18%

Less (please specify)

5.68%
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Q12: How do you get your local news?
Answered: 93 Skipped: 2

Social Media
Broadcast Radio 35.48%
Broadcast Television
News Websites 32.26%

Physical Newspapers

Other (please specify) 11.83%
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We had a new question this year asking listeners how they get their
local news. The top selection at 35% was broadcast radio. A close
second is news websites (like ktna.org).
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Q13: Which of the following children's programming do you and/or your children
enjoy? Check all that apply

Answered: 38 Skipped: 57

Rising Readers, produced by KTNA (10 am every other

Saturday) 52.63%

The Children's Hour (10 am every other Saturday) 28.95%

From the Top (5 pm Sunday)

65.79%

10.53%

Other suggestions or shows
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KTNA is excited to offer some programming for children.

KTNA’s Communications & Development Coordinator, Skye Dolecki
produces Rising Readers. Local children practice to come in and read

on-air.

We invite opportunities to connect youth with community radio.
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Q14: For those that listen to any of the children's programming: What are the age
ranges of members of your household that are listen? Check all that apply.
Answered: 32 Skipped: 63

Under 5 years old

Elementary school age 21.88%
Middle school age

High school age

Adult 78.12%
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Q19: Are you a member of KTNA?

Answered: 90 Skipped: 5

Yes

74.44%

No 25.56%
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Thank to all who took the time to complete our annual listener survey!

We use the results in many ways including data for grant applications, when
to air shows, when to retire a show, and what our listeners want to hear more
of.

The comments are helpful and are reviewed by all staff. We love hearing
your suggested topics for The Blue Tarp and other shows.

KTNA is your community station, and we strive to bring you programming
that meets your needs.
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